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WFTO MISSION + GOALS o BN

The mission of the WFTO is "to enable producers to improve
their livelihoods and communities through Fair Trade".

This mission is guided by 5 goals
Market Access

Network Leadership

Sharing and Learning
Awarness and Advocay

Capacity Enhancent




Changing Perspectives
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WTFO - Changing Perspective:
Fashion is recognized as a
critical arena for achieving the
SDGs, offering immense
potentlal to drive measurable
iImpact for both communities
and the environment.

Fair fashion enterprises are
accelerating change across the
sector, proving that
environmental and social
sustainability can coexist with
timeless aesthetics and
product excellence.
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G2FTF MISSION

The G2FTF is a collaborative project aimed at strengthening the
ethical fashion industry. Its mission is to enhance visibility,
market access, and capacity for small producer groups and

ethical brands, guided by principles of circularity, gender
equity, and economic justice. The vision is to create a fashion
system that benefits both people and the planet.

G2FTF
2025/2026
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WFTO G2FTF Project Leads G2FTF
2025/2026

Sara Collins

Izabela Ersahin

“Building on her early career in luxury
fashion in Paris and over 15 years in
social entrepreneurship, Izabela
Ersahin works to strengthen visibility
and market access for small producer
groups worldwide fostering equity,
sustainability, and resilience. ”

Dondrill Glover “A fair trade and ethical manufacturing
specialist with over 12 years of experience
advancing transparent production practices
and sustainable supply chains. She
collaborates with brands, artisans, and NGOs
to champion ethical sourcing, support

e . e .. women in production roles, and foster
boards, amplifying women-led initiatives i i ; i
meaningful, impact-driven manufacturing

and handmade craft through advocacy A hing
and market growth.” partnerships. 06
7

“A Cultural Strategist and Creative
Diplomacy Architect who has worked
with artisans across 50+ countries,
advancing cultural heritage and trade.
She serves on multiple international




Market Access

Trade shows open doors for brands to enter the wholesale
market directly, offering a unique space to meet buyers
face-to-face and build lasting connections. These events
are more than sales opportunities - they’re a stage for

storytelling, trendspotting, and positioning your brand for
growth.

The 5 Key Basics 5 New Innovative Actions

e Immersive Brand Worlds

Showcase Your Brand e SmartDigital Catalogs

Spot Trends Early e VIP Buyer Appointments
Drive Sales Now e Shareable Content Spots

Expand Your Network e Personalized Follow-Ups

Connect with Buyers




Source Fashion Trade Show 2026
July 7-9*" London

Source Fashion is the UK's new sustainable sourcing
show.Source Fashion is the biggest ready-made garment
manufacturing show in Europe and the biggest B2B fashion

trade show in the UK..

The Show Mission

e Responsibility
e |nspiration
e Connection

Show Highlights

The Source Catwalk
Seminars

Guest Speakers

300 Global Manufactors

Show Attendee Stats

High profile retailers

8000+ registered in 2025
36% Increase from 2024
70% purchasing power
92% focused on newness
3 -day show attendance







Our Booth Concept

“The Conscious Closet:Where Style Tells a Story.”

A concept closet where artisan craftsmanship
meets modern style. Designed to feel both
familiar and aspirational, this booth immerses
buyers in a world of fair trade, handmade
fashion, and conscious design.

Each piece is curated with intention, organized
by color, season, and occasion to reveal layers of
possibility in wearability. The collections flow
seamlessly—from versatile garments to
statement accessories—showcasing artistry,
sustainability, and style.

G2FTF
2025/2026
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According Fashion Forecastor Fall 2026 Color Palette Translating Teal
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Transformative Téal reflects a

growing desire for color that restores ’
rather than overwhelms-shades that R
feel immersive, grounded, and \ i R
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Terracotta and rose emerge

together as a story of
warmth and weathered Y.
beauty — colors shaped by { 1% \
clay walls, desert light,
faded textiles, and artisan '
hands. The palette feels \
deeply grounded yet ‘
romantic, balancing mmeral"' -
richness with softness. .
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Terracotta continues

to emerge in highend

fashion as a color of
warmth,and
understated

sophistication.

Rooted in the

ancient beauty c

clay vessels
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Knitwear holds a special place in fashion because it blends comfort, craftsmanship, and versatility in a way few garments
can. It moves effortlessly between structure and softness, offering warmth, texture, and timeless wearability while
continually evolving in silhouette, stitch, and design. From heritage techniques to

modern luxury, knitwear remains both deeply personal and universally essential.
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The Capsule Collection

“where style meets purpose”

A capsule collectionisas
treamlined selection of versatile
clothing and accessories created to
highlight a brand’s core offerings
in a focused way.

Designed for easy styling and strong
market appeal, these collections
emphasize quality, functionality, and
limited availability.

They provide a strategic tool for
designers and brands to test new
ideas, refresh assortments, strengthen
brand identity, and drive sales 20
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Curation Vision One 2025/2026
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Knitwear Heritage Ready To Wear Accessories
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For our debut at Source Fashion Show 2026 in London, we will present curated
collections across key categories, featuring a variety of design iterations within each.

We are particularly interested in innovative, experimental, and trend-forward pieces that
demonstrate exceptional execution, scalability, and market relevance, positioning
artisans and brands for strong visibility and opportunity on the global stage.



G2FTF

Curation Vision Two 2025/2026

Knitwear Heritage Ready To Wear Accessories Accessories

For our debut at Source Fashion Show 2026 in London, we will present curated collections across key
categories, featuring a variety of design iterations within each.
We are particularly interested in innovative, experimental, and trend-forward pieces that
demonstrate exceptional execution, scalability, and market relevance, positioning artisans and
brands for strong visibility and opportunity on the global stage. 22



G2FTF

Curation Vision Three 2025/2026

Recycle Canvas  Fringed Textile Reimaged Indigenous Mixed Materials Prints
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“Design is reimagined with mixed materials, recycled
elements, and indigenous techniques, shaped into
beautiful modern silhouettes that celebrate heritage
craftsmanship and innovation.” 23




G2FTF

Traditions & Techniques 2025/2026

Process and Preservation

Block Print Metal Casting . Weaving
G ] 1_:;‘ ‘:.-:, oS = | _ -

Storytelling opens a window into ancient traditions, where artisans carry forward techniques rooted
in centuries of history. Each handcrafted piece reflects the soul of its culture, inviting audiences to
step inside its heritage and connect with the makers’ artistry. 24



G2FTF

We invite artisan makers to 2026

embrace bold experimentatio
in design by creating a single |
handmade couture pieceas a || 7
true statement of their artistr

Push boundaries, showcase |
craftsmanship at it highest level
and explore innovation to
set your work apart




G2TFT 2025/2026

Submission Guidelines for WFTO Artisan-Made Brands

These guidelines are designed to help your
brand shine. Please review the following
criteria and requirements carefully, as they
outline exactly what’s needed for your
submission to be considered.

This is your opportunity to showcase your
craftsmanship, share your story, and
highlight your readiness for international
markets.

As we move to the next slide, you’ll find a
clear step-by-step guide to submitting your
images, brand details, and sustainability
information to ensure your work is thoughly

reviewed by the selection committee. g2




Design Selection Critera

Design Focus
Products reflect global trend timeless
Cohesive style curated capsule themes
Unique aesthetic in cultural authenticity
Balances artistry with market viability

Product Photos 6—8 images
Share high-quality, clear images only
Capture multiple angles & details views
Close up of craftsmanship & materials
Optional lifestyle merchandising shot

Compelling Brand Story
Strong heritage and craftsmanship narrative
Transparent sourcing and fair trade practices
Inspiring authentic artisan orgins and values
Engaging and compelling visuals and impact

G2TFT

2025/2026

Production Readiness
Consistent high craftsmanship and standards
Capacity to fulfill large PO and repeat orders
Proven systems meeting lead times consistently
Strong quality control and attention to details

27



QR Code Link

0 Source Fashion Application

28



Brand Review 2026

Collection
Review

Izabela

Process

Submission
Advisory

Mentoring within
the process
Focus

Storytelling
Feedback

G2FTF
2025/2026

Curation
Process

Dondrill

Collection

29



‘Elegance is no
longer defined
by brands, but by
the soul of our
choices. Let your
wardrobe reflect
the beauty of fair
fashion”

Dondrill Glover
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Dondrill Glover
Cultural Strategist + Creative Diplomacy Architect

dondrill.glover@gmail.com
|G@dondrill.market_editorial

Presentation by Dondrill Glover May 2026
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