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WEAR YOUR VALUES

How to Use the Fair Trade
Fashion Byline & QR Code to
Strengthen Your Brand




Today we focus on

How this tool strengthens
your brand

Not how it replaces it
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WHAT IT IS &
WHY IT
MATTERS

A short factual trust statement
A compact transparency signal
A narrative bridge to traceability

A visibility tool for Fair Trade
Fashion
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WHERE IT FITS INTO THE
WFTO SYSTEM

WFTO Guaranteed
Member Mark

WFTO Product Label Confirms verification

Confirms sourcing relationship

WFTO First Buyer Label

G2FTF Byline Adds narrative clarity & visibility

GATEWAY

G2FTF QR Code Connects to digital story 2 FAIR TRADE
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WHY THIS MATTERS NOW

Market expectations are shifting:

e EU Digital Product Passport requirements emerging
e Buyers demanding traceability

e Consumers scanning before purchasing
GATEWAY

e Retailers requesting proof of sourcing 2 FA|R T%RADEt
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WHY THIS MATTERS NOW

The byline + QR:

e Indicates your association to the G2FTF Project

e Reinforces your commitment to the WFTO Fair Trade principles
e Builds digital traceability habits

e Increases consumer trust

e Prepares you for future compliance

e Signals professional readiness



THIS SUPPORTS YOUR
BRAND DOES NOT
REPLACE IT!

You remain: The byline is:
e The hero brand o Acredibility amplifier
e The primary storyteller e A system identifier
e The visual identity owner e A movement connector

GATEWAY
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QR CODE GUIDE

e There are guidelines when using the G2FTF QR code alongside your
WFTO Product Label or WFTO First Buyer Label: GUIDE

"4 Where to Use the QR Code

e On the reverse side of your WFTO Product Label or WFTO First Buyer
Label

e On product surfaces, tags, packaging, and marketing materials


https://drive.google.com/file/d/14qLwklck04ZGMQMsJrOm_FnKulEk19sI/view

WFTO Product Label Integration
ProductLabel oo

Product Label QR Code:
e it Reverse side

QR Code: . .
Reverse Side Spacing & Size

To maintain the integrity and visual
impact of the product label, it is
essential to observe the clear space

The QR code with the byline “Wear
Your Values” is intended for use by
Guaranteed Members, in the Fashion

Industry, to indicate their association to around it.

the Gateway to Fair Trade Fashion

(G2FTF) project. This customised QR The clear space is denoted by the QR Code Size
Code is available in the Member Hub. dashed line and should remain free
] . from any other graphic elements.
This QR code can be printed on the WEAR YOUR VALUES
reverse side of.the WFTO Prc.>ducl . The minimum required clear space is
:_habel :;on'\;anc:fui surfacte& mclugmg determined by the width of three "W"
e product itself, its own tags, an SO
packaging. It also can be used in 3::;:&93 from the byline “Wear Your
communications and marketing by the . >
member. . 5 ¥ .-
The size of the customised QR code | WEAR YOUR YALU
The QR Code can be used in the must be between 20 mm and 50 mm
original logo colours, in black, white, or high. The QR code should not be
one colour. smaller than 20mm to allow for

adequate scanning.


https://drive.google.com/file/d/14qLwklck04ZGMQMsJrOm_FnKulEk19sI/view?usp=drive_link

WFTO First Buyer Label Integration

Visual Identi irst Buyer Label QR Code

First Buyer
Label QR Code:
Reverse Side

The QR code with the byline “Wear
Your Values” is intended for use by
Guaranteed Members, in the Fashion
Industry, to indicate their association to
the Gateway to Fair Trade Fashion
project. This customised QR Code is
available in the Member Hub.

This QR code can be printed on the
reverse side of the First Buyer Label or
on various surfaces, including the
product itself, its own tag, and
packaging. It also can be used in
communications and marketing by the
member.

The QR Code can be used in the
original logo colours, in black, white, or
one colour.

WEAR YOUR VAllIES

WEAR YOUR VM.UES

First Buyer
Label QR Code:
Reverse Side
Spacing & Size

To maintain the integrity and visual
impact of the First Buyer Label, it is
essential to observe the clear space
around it. The clear space is denoted
by the dashed line and should remain
free from any other graphic elements.

The minimum required clear space is
determined by the width of one “W"
character for the landscape versions,
and two for the portrait version.

The size of the portrait QR Code on
any of the First Buyer Label options
must be between 20 mm and 50 mm in
height. The QR code should not be
smaller than 20mm to allow for
adequate scanning.

WEAR YOUR VAI.UES

WEAR YOUR W.UES


https://drive.google.com/file/d/14qLwklck04ZGMQMsJrOm_FnKulEk19sI/view?usp=drive_link

CUSTOM QR CODE

Where to Find your Custom QR Code

e Download it from your Member Hub or on your member profile in the

WFTO Fashion Search: www.wfto.com/fashion

GATEWAY
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http://www.wfto.com/fashion

WFTO Member Profile

Send Sasha Associstion For

b Sasha Association For Craft Craft Producers A Message
Ry Producers .
L e Step by step quide to

Guarartoed WETO
B

» G e

= update yvour member profile

Massage

Contact Information

@ m:n/;—ww @ m::.;/ﬂa?unm' ke Z

M srordl ) P g Anzwer

e g et e G2FTF QR Code Label Guide
R ey

s © B © WETO Label and Mark Guide
About Us Additional Information ‘ WFTO First Buver Label Guide

Enabling antiean businessss & communities to reach global marksts sustsinably sinoe 1878, a Guarantesd

Mamber of the World Fair Trads Organization. S ViewCatalogue
Mission Statement @ Falr Trad Organization
Memsmane Type
Providing sustsinable livelinoads to marginalized communitiea by leveraging fair trade principles and
peactices o
o
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http://www.wfto.com/fashion
https://drive.google.com/file/d/1TJYP8j-_8SOszO9cK3-9Bmg5dPwMpdYJ/view?usp=sharing
https://drive.google.com/file/d/1TJYP8j-_8SOszO9cK3-9Bmg5dPwMpdYJ/view?usp=sharing
https://drive.google.com/file/d/14qLwklck04ZGMQMsJrOm_FnKulEk19sI/view
https://wfto.com/wp-content/uploads/2024/01/2021_03_02_WFTO_Label-and-Mark_compressed.pdf
https://wfto.com/wp-content/uploads/2023/08/WFTO_First-Buyers-Label_2.pdf

HOW TO
INTEGRATE

THE BYLINE

and QR Code GATEWAY
9 FAIR TRADE
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# 'smaearthwear com

Journal Our Story ~ Cart

ces rooted in simplicity,
, andirespect
L\

|~

Luma Earth Wear was founded on a simple belief: clothing should feel good — in form, in fabric, and
in impact.

Our collections are produced in partnership with skilled artisans in Nepal, combining contemporary
design with responsible craftsmanship.

We prioritize longevity over trend cycles. Integrity over speed. Transparency over assumption.

Verified Fair Trade Production
Luma Earth Wear is produced by a WFTO Guaranteed Fair Trade enterprise.

The World Fair Trade Organization (WFTO) Guarantee System independently verifies compliance
with the 10 Principles of Fair Trade, including:

- Fair wages and safe working conditions
+ No child or forced labor

- Environmental responsibility

- Gender equity and non-discrimination
« Long-term community development

WEAR YOUR VALUES

Scan to discover our verified producer profile

Subscribe Sustainability Report Social Links PP

GATEWAY
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2 Y Bookmarks

https://bebemoss.com/pages/a-fair-trade-company Q

() Shopify @@ Faire == DHL & Drive @ ChatGPT @ NotebookLM 4 Google Gemini = Klaviyo &2 Goo

Toys Prints and More About Us

A women-owned, Fair Trade company by design; a small company with big purpose

Our Commitment to Fair Trade and Sustainability

Bebemoss is honored to be a Guaranteed member of the World Fair Trade Organization {(WFTO) — a prestigious global network of social enterprises
that champion fair trade. As part of the WFTO community, we are dedicated to prioritizing people and the planet. upholding the WFTO Fair Trade
Principles in all that we do.

WFTO Guarantee System

The WFTO Guarantee System ensures that our business operations—from our organizational structure to our supply chain—adhere strictly to fair trade
principles. Bebemoss undergoes regular audits by independent auditors to maintain our status as a WFTO guaranteed member, confirming our
unwavering commitment to these standards.

Living the Principles

At Bebemoss, we embody the WFTO's 10 Principles of Fair Trade in every aspect of our business. This ¢ i tends beyond mere ¢
as we strive to actively apply these principles to maximize their impact,

You can check our profile on the WFTO registry here:

GATEWAY

2 FAIRTRADE

Verified by the Social Enterprise World Forum "
Our alignment with the World Fair Trade Organization has also led to Bebemoss being recognized as a People and Planet First Verified enterprise by F S i

the Social Enterprise World Forum (SEWF). This verification is based on our:
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Luma Shop Journal Our Story ~ Cart

Organic Cloud
Knit
Misty Grey

$120 USD
Soft structure. Clean silhouette.
Crafted consciously for everyday wear.

Size S -
Color  / -

Add to Cart

The Organic Cloud Knit is designed for understated ease.
Its relaxed cut and breathable texture offer quiet comfort
without compromise.

Spun from ethically sourced organic cotton and knitted in
Nepal, this piece balances softness with structure — made
to move with you through seasons.

MATERIAL & FABRIC STORY
CARE INSTRUCTIONS

SIZE&FIT
SHIPPING & RETURNS
TRACABLE PRODUCTION
Newsletter Signp
Subscribe Sustainabiiity Report Social Links PP

TRACABLE PRODUCTION

This garment is crafted in Nepal by a WFTO Guaranteed Fair
Trade enterprise.

WFTO verification means independent monitoring of:

- Fair wages

- Safe working conditions

- No child or forced labor

« Environmental responsibility

- Long-term community investment

Transparency is part of our design process.

WEAR YOUR VALUES

WEAR YOUR VALUES

Scan to discover our verified producer profile

GATEWAY
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lumaearthwear com

N £
N4
CanrzhS

GUARANTEED
FAIR TRADE

s crafted in Nepal

leed Fair Trade ente

e g3
by 8 WFTO Cuar

WEAR YOUR VALUES

Sean to discover our ver fisd producer profile

roducts

Ths garment was produced by 3
WFTO Cuaranteed ontarprise

Leern mere about the people and
practices behind this product.
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Catalogues

The Essential Jumpsuit

The Essential Jumpsuit is a study in balance — structured yet fluid,
minimal yet expressive.
Cut from breathable organic cotton with a softly tailored silhouette,
it transitions seamlessly from day to evening. Thoughtfully designed
with a relaxed waist, functional pockets, and a flattering straight leg.

Linesheets

Wholesale Price: €72
MOQ: 40 units
Lead Time: 8 weeks

MATERIAL & FABRIC FIT & DETAILS

100% GOTS-certified organic cotton Relaxed tailored fit

Low-impact dyeing process Straight leg

Free from harmful chemicals Side seam pockets
Invisible back zip

Made in Nepal

Model is 178 cm and wears size S

SUPPLY CHAIN VERIFICATION
This product is manufactured in Nepal by a WFTO Guaranteed enterprise
under independently verified Fair Trade standards

Scan to discover our verified producer profile

GATEWAY
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E-MAIL SIGNATURE

Luma Earth Wear - New Collection Launch

. GATEWAY
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LET’S USE
IT!
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WEAR YOUR VALUES IS NOT A
CAMPAIGN, IT IS A VISIBILITY
INFRASTRUCTURE AND IT ONLY
WORKS IF YOU INTEGRATE IT
INTO YOUR BRAND ECOSYSTEM

GATEWAY
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SAVE OUR



https://drive.google.com/file/d/14qLwklck04ZGMQMsJrOm_FnKulEk19sI/view

GATEWAY 2 FAIR TRADE FASHION

SOCIAL MEDIA AND CANVA SUITE
SUPPORT

GATEWAY
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FAIR FASHION COMMUNICATION CLOUD

FAIR

g’fegi’::’g Home of Fair Trade Regiona' & country
,.)& Enterprises ‘ WFTO networks
o e
?
e
Fair Trade anre

Fashion
Communication

Fair Trade
Advocates

By parn GATEWAY

ForTrade & Networks @ W 2FAIRTRADE

Enterprises




COMMUNICATION TOOLKIT & VISION

Ready-to-use, simple templates to engage with the G2FTF Brand
Amplification of the principles and message behind Fair Fashion
Using unified hashtags to point fair fashion buyers toward our
algorithm

4. Allows membersto provide educational content, brand

transparency, and brand practices

GATEWAY
2FAR TRADE
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FASHION MEMBER CONTENT SHARING

e Mode of Sharing: Google Spreadsheet
e Contains:

o Links to Canva Files

o Suggested Captions

o Mandatory Hashtags

Link: G2FTF Member Content Sheet

GATEWAY

2T

|
|
i
‘.,. d H |{‘ |



https://docs.google.com/spreadsheets/d/1LAj82_prKX9CjN6-RkYL5C0YbR2Tl6r7/edit?gid=556623426#gid=556623426

GLIMPSE INTO THE CANVA SUITE

Member Templates

Q_ search folder Type v Newest edited :

Fair Trade Fashion F GATEWAY
T W 2FAIR TRADE

FASHION

[

’ > |
Shop like you LOVE People.. @  Source Fashion Posters 2@ FairFashionmeansXtom.. @@  Responsible Fashion Post (.. E@
©) - Edited 9 days ago © - Edited 9 hours ago (@ - Edited 3 months ago @ - Edited 3 months ago
GATEWAY GATEWAY GATEWAY
Fair Trade Fashion [ERGHEH bt

responsibly
manufactured

o s

o 2 FAIR RA

4 WONEXPLOITATIVE

audited
by WFTO

Q Find DX Enterpeise] in the WFTO
Falr Fashion Search!

— =S\

Fair Fashion Search (for m... (@G Fair Trade Fashion Product... @G Verified Fair Fashion (WFT... @G A Verified Fair Fashion Pro...

@



SOCIAL MEDIA GUIDELINES

1. Useallrequired hashtagsin G2FTF Posts (ColumnE)

2. Please pay attentionto the suggested captions for credits,
tags, etc.

3. Uselogo & partnership logos when posting G2FTF content

4. Please tag @wfto_fairtrade, @wfto_europe,
@sprawiedliwyhandel (PFTA) and your WFTO regional
account (@wfto.africa, @wftola, @wftoasia, etc.) sowe G AY
can amplify your voice and repost your content on our FAIR TRADE

socials! \Lr




OUR

#Gate2FairTradeFashion #FairTradeFashion
HASHTAGS

#Ethical Fashion #FashionFor Change
#WearYourValues
#PeopleAndPlanet #CircularFashion
#WFTO #SDG12

GATEWAY

2 FA|R TRADE #SmallProducersBiglmpact #MarketAccessMatters




BRAND KIT AND COLORS

e Mode of Sharing: Google Spreadsheet

e Contains:
o G2FTF ColorLogo
o G2FTF White Transparent Background Logo
o Sponsors

o Canva Color Codes

GZFTE

o0 © GATEWAY
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CANVA TUTORIAL.:

Partl: Instagram, Facebook,

LinkedIn Posts

GATEWAY

2 FAIR TRADE
EASHION

Our Product
is Verifiead

Fair Trade Fashion

HOW TO CUSTOMIZE

Partll: Videos & Reels

GATEWAY
FASHION
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LET’S REVIEW!
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Resources

1. G2FTF Member Content Sheet

Hosts Canvalinks, important dates, audiences, suggested captions, and

denoteswhoisresponsible for posting the content

2. Canvahow-to Guide

For all partners to reference to make an account and edit templates

3. WEFTO Fashion Members Canva Folder for G2FTF

GATEWAY

Forall partners to utilize templates and copy files 2 FA|R TRADE
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https://docs.google.com/spreadsheets/d/1LAj82_prKX9CjN6-RkYL5C0YbR2Tl6r7/edit?gid=556623426#gid=556623426
https://docs.google.com/document/d/1M8KYn00Vjgz92jBjPzo6jdStFQi8vSk-fqIwhkc7KRE/edit?tab=t.0

WHY UTILIZE THESE RESOURCES?

1.

Gateway 2 Fair Trade Fashionis a uniqgue community- Be proud & communicate

about it!

Share evidence of your commitment and stand out from the competition.

Highlight the guarantees of the WFTO & G2FTF labels to build consumer trust.
Associating your brand with the WFTO x G2FTF label enhances its value. This

may open up new international markets.

Help consumers understand the added value of the verified products they buy.

WEFTO & PFTA will use their platforms to amplify your message and repost!

Join the positive communication movement around fair fashion! G AY
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FEEDBACK: WHAT ELSE WOULD YOU
LIKE TO SEE?

GATEWAY
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GOOGLE FORM QR CODE
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THANK YOU!

Any Questions?
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