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MADE51 Junior Consultant for Sales & Retail 
Partnerships 
 
Contract: 20-30 hours/week. 3 months provisional contract of services as a consultant. Likely extension -upon 
performance- until December 2021. 
Consultancy fee: fixed rate of USD 250 per day. 
Location: home-based, global. 
Start Date: To start April 2021, negotiable. 
Applications: Send CV and short cover letter by 12 April, 2021 to made51@wfto.com 
 
Background 
MADE51 - Market Access, Design and Empowerment for Refugee Artisans – is a global, collaborative initiative 
designed to connect refugee artisans with markets. By modernizing traditional skills, building business 
acumen, partnering with social enterprises, and linking with retail brands and buyers, UNHCR and its MADE51 
partners will be able to connect refugee-made artisanal products with international markets where they are in 
demand.  
 
The World Fair Trade Organization (WFTO) seeks to support the development of UNHCR’s MADE51 initiative, 
by ensuring that refugee artisans are working according to Fair Trade standards (fair wage payments, decent 
working conditions, environmental concern, etc.) and that their supporting local social enterprises are export-
ready and have the capacity to connect refugee-made crafts with markets where they are in demand. The 
WFTO will support this through co-development of the Pathway to MADE51 and onboarding process, and 
through technical support and activity coordination.   
 
The goals of MADE51 are: 

1. Uplifting refugee artisans through income, skills and connections; 
2. Supporting the growth of local, social enterprises in hosting countries; 
3. Keeping cultural traditions and talents alive; 
4. Revealing refugees as talented, positive contributors; 
5. Engaging the private sector to join forces with UNHCR in supporting refugees.   

 
The MADE51 implementation model is to identify refugee artisans and engage a local social enterprise (LSE) 
who together develop and market a product line. To ensure that the social enterprise has the ability to integrate 
the refugee-made product line into their operations and introduce it to their customer base, marketing support, 
business development services and seed funding is offered. UNHCR and its partners will showcase the product 
collection through a MADE51 brand and marketing platform, which widens sales opportunities and offers new 
market access for refugee artisans and their supporting social enterprises. Recognizing that UNHCR is a 
humanitarian actor with extensive knowledge of its Persons of Concern, UNHCR invites Strategic Partners to 
contribute their technical expertise so that MADE51 can reach its goals through a true collaborative initiative.   
 
Objectives 
The World Fair Trade Organization is looking for a Sales and Partnerships Consultant to develop and 
implement internal and external facing strategies to increase sales of MADE51 products. The aim of the 
consultancy is to actively promote and market MADE51 products to retailers in order to increase the sales of 
refugee-made products, thereby increasing the income earned by refugees through their craft and enabling 
MADE51 to scale and benefit more refugees and host community members.  The consultant will accomplish 
this through the following main activities: 
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1. Focus on advancing retail partnerships:  
a. Together with MADE51 Lead, set and deliver the retail partnerships approach and 

marketing plan.  
b. Join and follow through with current partnerships discussions.   
c. Plan and draft retailer list and approach companies towards retail partnerships and co-

branded marketing campaigns and promotions. 
d. Negotiate with retailers for large commercial orders and coordinate brand assets, 

promotion plan and payment agreements.  
e. Together with MADE51 team, create and manage critical path (from development to 

delivery) for each piece of a retail partnership. 
f. Support LSE partners and MADE51 fulfillment partners to ensure that products meet 

retailer expectations in terms of production quality, certification, design, procurement and 
shipping processes.  

g. Manage communication with retailers and LSE partners.    
 

2. Finalize necessary components for in-person retail sales:  
a. Finalize visual merchandising package for retail. 
b. Finalize popup concept to suit three sales scenarios (stand-alone pop-up store, in-store 

display, event-based pop-up display) and together with MADE51 team, test as possible 
in 2021. 

 
3. Set up system so that small collective orders are possible for retailers and effective for 

MADE51: 
a. Support MADE51 team on LSE stock build-up at fulfillment partner to ensure small 

retailers can order across the collection.  
b. Explore more effective ways to accept and deliver smaller retail orders through digital 

means such as online order placement or B2B marketing platforms.   
 

4. Engage in new digital marketing platforms: 
a. Explore various D2C and B2B marketing platforms and shortlist those that appear most 

advantageous for MADE51.  
b. Negotiate, set up agreement and pilot one to two platforms with dropshipping 

arrangements.  
c. Work with MADE51 team to ensure effective fulfillment through such platforms and decide 

course of action.  
 

5. Manage sales strategy and strategize about fulfillment solutions:  
a. Review and continually refine sales strategy, including positioning and sales targets.  
b. Consider new Special Collection concepts as a key component of the sales strategy.  
c. Contributing role on EU fulfillment solutions in consideration of Brexit implications. 

Qualifications 

• Graduate degree (Master’s or equivalent) in Business Administration, Social Science, Economics, 
Communications or related field, or university degree with equivalent work experience; 

• Work experience with international sales and familiarity with market trends and forecasts; 
• Work experience in small- and middle-size retail sales and stock management; 
• Work experience related to coordinating refugee inclusion in global value chains is a plus; 
• Excitement to work in a high-growth environment and to help build processes and tools as needed; 
• Interpersonal, networking and analytical skills; 
• Excellent command of English necessary, knowledge of other languages; 

 

* Due to privacy requirements and regulations, all CVs and application letters will be deleted within 3 
months of the application. 
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