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9.1 Introduction 

The WFTO logo is owned by WFTO and can be used by members in their business to 

business communication, on letterhead, PR materials and on websites as defined in the rules 

below. 

With the introduction of the new WFTO Guarantee System the logo may be used within the 

WFTO Product Label on product labels and product tags, subject to meeting the conditions 

and requirements explained in this policy.  

The WFTO logo may only be used on products1 within the WFTO Product Label and if the 

following conditions are met: 

a) Where a product is labelled by a guaranteed WFTO member, labelling may start 

only after the first Monitoring audit against the WFTO Standard. The WFTO 

Product Label may also be used by direct buyers of such a full member – subject to 

conditions listed in 9.3.2. 

b) In the graphical presentation (context box) as explained in Section 9.2.2. 

c) On Fair Trade products indicated in the FTO’s Profile and Supplier Monitoring 

form (in their Self Assessment Report) and originating from verified Fair Trade 

supply chains (see details in Chapter 6.3 Fair Trade Supply Chain Management) or 

under the FTO’s own IMS. 

d) The labelling FTO must sign a labelling contract with WFTO.  

e) The FTO must be able to demonstrate that the Fair Trade ingredients or products 

originate from identified Fair Trade suppliers (if applicable). 

9.2 The WFTO Logo and Product Labels 

9.2.1 Basics 

1 WFTO owns the WFTO logo and regulates its use in the “WFTO Product Label” as 

well as in communication and public relations as outlined in this chapter.  

2 The WFTO Product Label, consisting of the WFTO logo in a context box, is an 

organisational label that can be used on product labels. It is licensed by WFTO to its 

members or their direct buyers by signing a labelling contract. The WFTO Product 

Label can be used by members on wholesale and retail packaging and for 

promotional purposes. 

3 The WFTO Product Label may only be used by FTOs who have a labelling agreement 

with WFTO. A second Product Label version will be available for use by direct 

buyers of the FTO who have signed the Contract and labelling agreement for non 

                                                 

1 The figures in the logo may be used as a graphic design feature on products by WFTO members if they agree this with 

WFTO beforehand. 



WFTO Guarantee System Handbook         Labelling and use of the WFTO logo  April 16 

 

3/Ch 9 

 

WFTO buyers with WFTO (Ch. 11.2.8) undertaking to abide by key Fair Trade 

Principles in their dealings with the FTO2 and have agreed to pay a fee.  

4 The WFTO Product Label may only be used in line with the graphical rules indicated 

in Section 9.2.2 and on products that meet the labelling requirements listed in Section 

9.3.  

5 References to the WFTO Guarantee System and use of the WFTO logo in business to 

business communication or on websites are regulated in Section 9.4.  

6 The WFTO Product Label shall always be used in clear, unmistakeable relation to the 

products covered in the WFTO membership. In no way shall the impression be given 

that other products sold by the same FTO (and excluded from their Fair Trade range 

in their operational profile) are meeting the WFTO Fair Trade standards. Therefore 

product labels and identification tags shall be permanently attached to the product 

and not on shelves, bars or other presentation systems.  

7 Also the WFTO Product Label shall not be used in any way that implies that WTFO 

endorses, participates in or is responsible for activities performed by the FTO, outside 

the scope of membership and the WFTO Guarantee System. The Product Label shall 

not be used to promote quality aspects not covered by the WFTO Standard.  

8 All product labels referring to WFTO and bearing the WFTO Product Label must be 

approved by WFTO. Labels will be checked at the time of the Monitoring audit. 

9.2.2 Label Versions and Graphical Rules3 

1 The WFTO logo consists of the 2 graphic elements: 5 people in 5 shades of green and 

blue forming a globe and the Circular Text “World Fair 

Trade Organization”. The WFTO logo may not be used on 

products, but can be used by members on letterheads or PR 

materials or website (see rules in Section 9.3.3 and 9.4). 

 

 

2 The WFTO Product Label (version FTO) may be used on 

products (including product tags) of FTO members (see details 

in 9.3.1) in the layout and wording shown.4 

 

 

 

                                                 

2 They will need to have a valid contract and have paid any fees due for use of the Label. 

3 Also see design and brand guidelines below ( 9.6) 

4 All diagrams show the contents, not the design, which will be provided by WFTO. 



WFTO Guarantee System Handbook         Labelling and use of the WFTO logo  April 16 

 

4/Ch 9 

 

3 The WFTO Product Label (version buyer of FTO)5 may be applied on brand/retail 

brand products of Direct buyers of an FTO, if they have a clear labelling agreement 

with the FTO supplying the product regarding use of the Label (see details in 9.3.2 and 

9.5) and have signed a labelling contract with WFTO.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                                 

5 Sometimes referred to by WFTO as the Buyer Label. 
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4 Only the graphics made available and released by WFTO may be used and the 

member Product Label is adapted by showing the name of each member. The colours 

or proportions of the individual elements may not be altered. The Label may not be 

rotated or shown in mirror image. It should not be stretched horizontally or 

vertically, nor displayed with any effects.  

5 The WFTO Product Label can be used in the colour version and in greyscale or black 

and white, in line with the brand guidelines (9.6 below). 

6 The FTO is responsible for ensuring that it follows the labelling rules; product 

labelling will be spot checked during Monitoring audits and Peer visits. 

7  If the ‘buyer of FTO’ version of the Product Label is used by a non WFTO member, 

the buyer must send the packaging design with the Label to WFTO for approval 

before using it. 

9.2.3 Placement on Products 

1 The WFTO Product Label can be used as co-brand (use of the WFTO Product Label in 

conjunction with the trademark of the enterprise bringing the product onto the 

market), in accordance with the regulations. The use of the Product Label on products 

is voluntary and it may be used in combination with other product quality labels. 

2 If the WFTO Product Label is used on products, the following rules shall be observed: 

 The product description and brand name stand independently of the WFTO 

Product Label 

 The size shall be at least 15 mm but less than 50mm; exceptions may be 

approved on a case-by-case basis.  

 The WFTO Product Label shall be clearly visible on the product and thus a 

clear zone around the Label should be maintained. 

9.2.4 Text Utilisation and Typography 

Text references to WFTO membership status (other than in the WFTO Product Label) on 

products may be printed in any font and colour, but the following rules must be respected at 

all times: 

 WFTO full name is explained as “World Fair Trade Organization” and spelled 

correctly with initial capital letters.  

 The abbreviation “WFTO” may not be translated to other languages.  

Note:  What is permitted on products and communication claims about the WFTO Guarantee 

System are explained in Sections 9.3 and 9.4.  

9.3 Labelling Rules  

9.3.1 WFTO Product Label for FTOs 

1 Only guaranteed members of WFTO who have undergone their first Guarantee 

System Monitoring audit and have been approved according to the WFTO Standard 
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and who have signed a labelling agreement with WFTO can use the WFTO Product 

Label (version FTO): 

 

2 The WFTO logo may not be used on products, except as part of the WFTO Product 

Label (version FTO) as shown in 9.2.2 and 9.3.1. 

3 The WFTO Product Label may only be used once the member has signed a labelling 

agreement with WFTO and only on products registered in the FTO’s Profile (part of 

Self Assessment). 

4 The Product Label may only be used on food products which contain at least 50% 

ingredients (in dry weight or value) from verified Fair Trade sources. This means that 

the materials used originate from or are made by WFTO members, suppliers verified 

under equivalent Fair Trade schemes or suppliers monitored under the FTO’s Fair 

Trade Internal Monitoring System. For details see Handbook Chapter 6.3.  

5  In multi-ingredient products the FT content or minimum FT content must be 

displayed on the product packaging (principle display panel or side/back panels) or 

on the product tag. All ingredients originating from monitored Fair Trade suppliers 

count for the Fair Trade content.  

6 The WFTO Product Label must be adapted to the FTO by indication of the marketing 

FTO’s name. If the name displayed is different than the full name of the organisation 

registered with WFTO, this must be approved by WFTO. 

7 Alternatively, if the product predominantly contains ingredients from another WFTO 

member, the organisation of the supplying FTO may be displayed, with added 

information of the marketing FTO in the label text. This can only be done in 

agreement with the supplier FTO. WFTO encourages transparency of origin and 

promotion of Fair Trade producer organisations on the product packaging label. The 

WFTO Product Label box may, however only indicate the name of one FTO (not both 

marketing and producer FTO). 

8 Text indications on product labels shall not imply that the product is certified by 

WFTO, and should focus on the FTO’s membership status. The suggested wording is 
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“XX a is member of the World Fair Trade Organization. The WFTO Guarantee 

System verifies that members abide by WFTO’s Fair Trade Principles.” 

9.3.2 WFTO Product Label for Buyers of FTOs 

1 Direct buyers from FTOs may place the WFTO Product Label (version buyer of FTO) 

on products that originate at least to 95% from the FTO: 
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2 The Product Label (version buyer of FTO) attaches the WFTO Product Label to a 

standardised text box about the FTO’s WFTO status and country that the product 

originates from, and may only be used in this format.  

3 The WFTO Product Label (version buyer of FTO) may only be used 

by direct buyers of FTOs (may be via an agent) and only if the FTO 

makes an agreement with the buyer allowing them to use the 

Product Label with information about the FTO. If the buyer is not a 

member of WFTO the buying organisation must sign a labelling 

contract with WFTO (11.2.8 Contract for non WFTO buyers) and pay 

a small fee annually for use of the Label. Each such label much be approved by 

WFTO. 

4 Any information in the product description text regarding the Fair Trade origin of the 

product shall be truthful and should not mislead consumers to believe that the 

product was certified by WFTO.  

9.3.3 WFTO logo 

As defined in the membership rules, all members can continue to use the WFTO logo on PR 

materials, their organisation’s website and on their letterhead. The WFTO logo may not be 

used on products except in the Product Label context box as shown in Section 9.2.2.  

 

9.4 References to WFTO in Communication and Websites 

9.4.1 References in Business to Business Communication 

1 Members are permitted to use the WFTO logo on stationery and brochures, but the 

position may not be so prominent as to make it appear that any organisation 

represented in the publication, or its products, are endorsed by WFTO.  

2 As the WFTO logo and the Product Label are organisational marks, the FTO shall not 

present its WFTO membership in any way that would suggest to buyers that the 

products they sell are certified by WFTO.  

3 The suggested wording about WFTO membership and the Guarantee System is “XXX 

is a member of WFTO and verified under the WFTO membership Guarantee 

System”. 

9.4.2 References on Websites  

1 Use of the logo on websites is only permitted for WFTO members themselves.  
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2 Companies buying products from WFTO members but not members themselves may 

not use the WFTO logo on their websites. However, a text reference to a specific 

supplier and its WFTO membership in a subordinate position in the online product 

description of a product is permitted.  

3 If the company buying from the FTO presents the WFTO guaranteed origin of the 

product in a prominent position as part of the online product description targeted at 

the final consumer, this is considered product labelling and thus the company 

marketing the products to consumers would need to sign an agreement with WFTO, 

and meet the labelling requirements in Section 9.3.2 of this Chapter.  

4 If an approved WFTO member wishes to use the Label on promotional material, that 

will be included in the labelling contract and they may use it in product description 

sections of their promotional material (website, brochures, etc.), in visual vicinity to 

the approved fair trade products. 

9.5    Guidelines for FTOs for non WFTO buyer using the WFTO Product Label 

If an FTO is selling a product to a first buyer who is not a WFTO member, and that buyer 

wishes to use its own brand with the WFTO Product Label (version buyer of FTO), if the FTO 

is agreeable to this, the first buyer will have to sign the contract for non WFTO buyer label 

use (11.2.8). This will also need to be signed by the FTO. If the FTO does wish the buyer to 

rebrand with the WFTO label, they do not need to agree to the buyer’s use of the Label. The 

Label can only be used on products that originate at least 95% from the FTO. 

Please read Ch. 9.3.2 above to see the WFTO Product Label (version buyer of FTO) and the 

conditions attached to use of the Label. Its use is restricted to first buyers from the FTO, the 

first buyer may not allow the products to be rebranded with the WFTO Label to further 

buyers. 

If the first buyer is a WFTO member then the trading partners can agree between them 

whose brand and which Label will be used (version FTO or version buyer of FTO). All 

WFTO members however do need to sign the contract for Label use with WFTO (11.2.6) 

before any use of the WFTO Product Label. 

In the contract the non WFTO buyer signs with WFTO they have to agree to trade with the 

FTO in a fair manner, in accord with the Principles outlined in the Contract for non WFTO 

buyer Label use. Any violations of these trading practices must be reported to WFTO by the 

FTO, and WFTO may withhold permission from the buyer to use the WFTO Product Label. 

It is a serious offence for the FTO not to inform WFTO of non compliance with this 

agreement and allow misuse of the Label. A copy of the signed contract will be given to the 

FTO. 

In addition to the outlined Principles, if it is discovered that the buyer has any business 

practices which do not respect the general rules of Social or Environmental standards and 

ILO norms, they will not be entitled to use the WFTO Product Label. 
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The non WFTO buyer will be charged a license fee per purchase order, based on the 

purchase order value (1% or 100 euros minimum). Annually the FTO must inform WFTO of 

the value of all purchase orders in the past year. 

9.6    Label design and Brand guidelines 

To be included once these are ready.  

 


